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A. Purpose of the event
Taiwan has 27 tourist amusement parks, and together they offer a

diversity of attractions, such as mechanical amusement parks, cultural
experiences, natural adventures, ecological vacations, and animal care. The
Tourism Bureau of the Ministry of Transportation and Communications
(MOTC) promotes the brand of “Taiwan Amusement Park” through this
event. It utilizes the themes of “knowledge/ “digital power,”

“influencing”  (particularly through the social media efforts of
international young people), and “a park is a schoolyard." These can
spread awareness of the features and joyful vitality of Taiwan' s tourist
amusement parks to the world. This will help attract more international
tourists to Taiwan, turn the tourist amusement parks into must-see scenic
spots, and help promote the Taiwan Amusement Park brand.
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B. Event Introduction

1. Organized by: The Tourism Bureau, MOTC, and the Taiwan Amusement

Park Association

2. Co-organized by: JWI Marketing Co., Ltd.

3. Event Description

The event will select 50 international ambassadors to experience a 2-

day, 1-night amusement park tour that incorporates itineraries with

diverse themes. The ambassadors will be able to introduce to the world the

charm of Taiwan Amusement Parks through their own eyes and using their

own creativity. Viewers will also be able to vote for who they think are the

best promotional spokespersons. International ambassadors who share

their posts and videos through social media platforms will have a chance

to win the highest popularity prize of NT$30,000.

4. Promotional Phases & Timelines:

No. | Promotional Phases

Program Timeline

Applications
accepted for Taiwan
Amusement Park

1 Fun Play

International

Ambassador
positions

The recruitment period is expected to extend
from the date of the event announcement to
September 30, 2023.

Selection list
announcement &
itinerary voting

v" Selection List:

The working group will conduct a preliminary
review of the applications. In the case of
incomplete applications, two days will be given
for the applicant to make modificatins. Accepted
applications that meet the eligibility criteria will
enter the review stage. In this stage, a count of an
applicant’ s number fans on Facebook,
Instagram and YouTube will be made. These
counts will then be weighted based on an
evaluation of applcant’ s explanation in their
application of how they plan to present the
attractiveness of Taiwan' s parks and reach as
many people as possible. (The maximum weight
will be 10% of the total fans of the post.) The
ranking of each ambassador will be determined
based on the total fan numbers as well as the
weighted fan numbers. Higher ranking
individuals will be prioritized for acceptance. The
list of successful applicants is expected to be
announced on October 4th. Two groups of 25
individuals each will be announced, and each
group will also include three alternates.

v' ltinerary Voting:

Six itineraries will be offered to the ambassadors,
and one itinerary for each group will determined
based on preferences included in the
applications. The itineraries are expected to be
announced on the official website of
Amusement Park in Taiwan and the Facebook fan
page of the Tourism Bureau, MOTC on October
4th.

Pre-trip notification

Pre-trip notifications will be sent by email to
Group 1 participants on October 6th and to
Group 2 participants on October 16th. The
emails will note meeting times and Terms and
Conditions of the program.
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No.

Promotional Phases

Program Timeline

Visit timeline

The two groups will each conduct a tour of two
days and one night. Three tourism sites will be
visited on each tour. The first tour will be from
October 14-15, and the second from October
28-29. Satisfaction surveys will be completed
each day.

No. | Promotional Phases Program Timeline

promotion posts will receive two tickets to a
park. Winners will be announced on November
28th.

Content provisions

Participants are required to produce social
media posts (in their native language) within one
week after an event. Group 1 participants must
provide the posts by October 20™, and Group 2
by November 3. Social media platforms include
Facebook, Instagram and YouTube. Three posts
(more than one platform is preferred) should be
provided to the organizer, and these should
include at least 10 photographs or videos (of at
least 2—-3 minutes). Editing of posts is not limited.

Self-media posting

After the Organizer confirms that the content of
the promotional posts is correct, they must then
be published on personal platforms (Facebook,
Instagram, and YouTube) within 2 weeks. Three
posts must be published before October 27™ to
participate in Group 1, and before November
10" for Group 2.

Popularity Awards

The deadline for counting the posts of those who
participated in the first group is November 10th,
and for the second group is November 24th. The
five people with the highest number of Likes will
be selected from each group. The calculation of
a Like will be based on the total weighted points
based on Like x 1 point + Message x 2 points +
Share x 3 points = total points. (The number of
Shares will be counted for FB, but not for |G and
YT excluded). The first place winner of each
group will be awarded with a prize of NT$30,000.
The 2nd-5th place winners will receive
accommodation vouchers, and all international
ambassadors who have completed the media
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C. Selection Guidelines
1. Recruitment and Registration Platforms:

The main registration is through an online Google Form
(https://reurl.cc/Yem1lMO). The information about the event s
simultaneously announced on the following platforms:

(1) The official website of Amusement Park in Taiwan
https.//www.themepark.net.tw

(2) The Facebook fan page of the Tourism Bureau, Ministry of
Transportation and Communications (MOTC)
https://www.facebook.com/timefortaiwan101

2. Criteria
All international youths in Taiwan who meet the following qualifications

are eligible to apply for the event. Two groups of 25 international
ambassadors will be selected for the activiy, for a total of 50 international
ambassadors. The total number of fans the applicants have on Facebook,
Instagram and YouTube will be added up, and the number of fans will be
weighted by the applicant” s explanation of how he or she plans to present
the parks’ attractiveness and expand the reach of the posts after the visits.
(The maximum number of weighted fans is 10% of the total number of
fans). The applicant, who has the higher number of total fans and weighted
number of fans, will be recruited based on their rankings. It is expected that
the enrolled list will be announced on October 4th on the official website
of Amusement Park in Taiwan and the Facebook fan page of the Tourism
Bureau, MOTC.

(1) Foreigners legally living in Taiwan (including students enrolled in
schools, and employees in Taiwan with residence permits, and especially
individuals from the New Southbound countries, such as the Philippines,
Thailand, Vietnam, Malaysia, and Indonesia.

(2) Those who are active on social media platforms and operate their own
personal pages (such as Facebook fan groups, and on Instagram and
YouTube).

(3) Those who have good writing and photographic skills, which will help
them describe their tour experience in detail.
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D. Rights and responsibilities

1. Each selected international youth ambassador in Taiwan will be provided
with free participation in a group for a 2-day, 1-night exploration tour
(including insurance, entrance tickets, meals, and accommodations).

2. Participants must complete a Satisfaction Survey by the end of the day
of the event.

3. Particpants must produce social media promotional posts (in their native
language only) within one week after the event, including on Facebook,
Instagram, and YouTube, with 3 posts in total (different platforms are
preferred), each with at least 10 photos or videos of 2-3 minutes in length.
Editing is not limited.

4. After the Organizer confirms the posting content is correct, the post
must be published on the participant’ s personal platform within 2 weeks.
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1. Votes will be conducted for popularity awards in the promotional posts
on personal social media platforms. Five winners with the highest number
of Likes will be selected in each group, and the points will be calculated by
adding up the total number of weighted statistics of the three posts, with
the total number of points being calculated as Like x 1 + Message x 2 +
Share x 3 (the number of Shares will be calculated by FB, but not for IG and
YT). The 1st place winner in each group will be awarded NT$30,000, while
the 2nd-5th place winners will receive accommodation vouchers. All
international ambassadors who have completed the social media j
promotional posts will be entitled to two tickets to a park.

2. The submission deadline for Group 1 is November 10", and for Group 2

is November 24™. Winners will be announced on November 28™.
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3. The Taiwan Amusement Park awards are as follows (randomized gifts
cannot be chosen)

NO. 1 NT$30,000 2
NO.2 Accommodation Vouchers 8 Randomized gifts
NO. 3 Amusement Park Tickets 50 Randomized gifts
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F. Itinerary Planning

® Tour dates:

Group 1: 10/14 (Sat) — 10/15 (Sun)
Group 2: 10/28 (Sat) — 10/29 (Sun)
® Duration of Itinerary: 2 days per group, with a total of 2 groups

® Invited Participants: International youths in Taiwan (expatriates),

totaling 25 participants in each group.

® Itinerary Voting: The event is divided into two groups for registration,

each with three possible distinctive amusement park tours. At the

registration stage, applicants will be asked to choose the tour they

most want to experience or recommend among the three itineraries of

tours. The itinerary selected by the largest number of the 25

international ambassadors in each group will be used as the Group’ s

tour route. The results of the itinerary voting are expected to be

announced on October 4th on the official website of Amusement Park

of Taiwan and the fan page of the Tourism Bureau, MOTC.

® [tinerary details: (The organizer reserves the right to change and adjust

the details)

Group No.

The selected tour
will be the one
that receives the
most votes
among itineraries
1,2and 3

Itinerary Itinerary Briefing
No.

® Theme: Animal Kiss — Get close to the sea and land

animals

Area: Northern and Eastern Taiwan

Amusement Parks: Farglory Ocean Park, Yehliu Ocean

World, Leofoo Village Theme Park
08:30 Gathering at Taiwan High Speed Rail (THSR) Taipei Station
for departure (8:00-8:30 registration) — 12:30-15:30 Farglory
Ocean Park (lunch included) —18:30 Check-in at the hotel next to

the Luodong Night Market

14

The selected tour
will be the one

that receives the

4

Ocean World (lunch included) — 15:30-17:30 Leofoo Village
Theme Park — 18:30 Arrival at THSR Hsinchu Station
® Theme: Entertaining — Children's Fun Journey of Skiing
and Technology
Area: Northern Taiwan
Amusement Parks: Little Ding-Dong Science Theme Park,
West Lake Resortopia, Shang Shun World
09:00 Gathering at THSR Hisinchu Station for departure (8:30-9:00
registration) — 10:00-15:00 Little Ding-Dong Science Theme Park

(lunch included) — 16:30-18:30 West Lake Resortopia

10:00 Gathering for departure —11:00-16:00 Shang Shun World

(lunchincluded) — 17:00 Arrival at THSR Miaoli Station

® Theme: Fantastic Adventure — Xiao Shuo Fantastic
Journey
Area: Northern and Central Taiwan
Amusement Parks: Window on World Theme Park, Lihpao

Resort, Leofoo Village Theme Park

08:30 Gathering at THSR Hsinchu Station for departure (8:00-8:30
registration) — 09:30-13:30 Window on World Theme Park (lunch !
included) — 15:00-18:00 Lihpao Resort — 18:00 Visiting Lihpao
Outlet Mall (dinner excluded)

10:00 Gathering for departure — 11:30-16:30 Leofoo Village
Theme Park (lunch included) — 17:30 Arrival at THSR Hsinchu
Station = 1
® Theme: Humanistic customs - experience Taiwan
aboriginal culture tour
Area: Central Taiwan
Amusement Parks: Atayal Resort, Formosan Aboriginal

Culture Village, Sun-Link-Sea Vacation Resorts

15



most votes
among itineraries
4,5and 6

pav1

08:30 Gathering at THSR Taichung Station for departure (8:00-8:30

registration) — 10:00-13:30 Formosan Aboriginal Culture Village
by cable car (lunch included) — 15:00-18:00 Atayal Resort (dinner
included)

DAY2
09:00 Gathering for departure — 11:30-15:30 Sun-Link-Sea
Vacation Resorts (lunch included) — 18:00 Arrival at THSR
~Taichung Station - -
| ® Theme: Adventurous exutement — Adventure and
shopping paradise tour

Area: Central and Southern Taiwan

Amusement Parks: Wanpi World Zoo, Janfusun Fancyworld, |

Eda Wo rI_d

DAY1

08:30 Gathering at THSR Chiayi Station for departure (8:00-8:30

registration) — 09:30-13:00 Wanpi World Zoo (lunch included) —
- 14:30-19:30 Eda World (dinner included)

09:00 Gathering for departure — 11:00-16:00 Janfusun
Fancyworld (lunch included) — 17:30 Arrival at THSR Chiayi
Station

[ ] Theme A Feast for the Flve Senses - A Joumey Over the
Mountains and the City
Area: Central Taiwan
Amusement Parks: Formosan Aboriginal Culture Village,

Jo_onoo Park, Lihpao Resort

DAY1

09:00 Gathering at THSR Taichung Station for departure (8:30-9:00

registration) — 10:30-14:30 Formosan Aboriginal Culture Village
(lunchincluded) — 16:00-17:30 JojoZoo Park — 19:00 Lihpao
Resort

10:00-16:30 Lihpao Resort (lunch included) — 17:30 Arrival at
THSR Taichung Station
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WLICEIETLIELES) Free of charge 2-day and 1-night tour ety

25 applicants per group, 50 applicants for 2 groups.The name list is expected to be announced on October 4th.
Vote tour : Vote for 2 out of 6 runs.

s\ Call for applications ;

o The first group is 10/14 (Sat) - 10/15 (Sun) e The second group is 10/28 (Sat) - 10/29 (Sun) . ‘él 4
AU The highest bonus is NT$30,000/ each. = =
Vote for the Popularity Award in the publicity articles, and select 5 winners with the highest number of likes in P e

each group, will be given the products of the Amusement Park in Taiwan.

Rights and responsibilities of international youths in Taiwan :
@ Each international youth in Taiwan is free to participate in one group of the 2-day and 1-night tour (including insurance, entrance tickets, meals, and lodging).
@ Fill out a satisfaction survey on the day of the event end.

@ Produce social media promotion articles (not limited to Chinese) within one week after the event, including Facebook, Instagram, and YouTube, with 3 articles in
total (different platforms are preferred, not stories), each with at least 10 photos or videos of 2-3 minutes.

@ After the organizer confirms the posting content is correct, the posting must be published on the personal platiorm within 2 weeks. RS ")
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Power of Attorney for Personal Audiovisual Data
(to be provided after approval of the selection)

Serial No.: (exempted)

|, participating in the “Tourism Bureau, Ministry of Transportation and
Communications — Amusement Park in Taiwan Fun Play Ambassador”
event, hereby consent to the collection, processing, and use of my personal
information, portrait, audiovisual data, documents, and other information
provided by the organizer for the purpose of this event, as well as the
commissioning unit’ s recording, reproducing, editing, public display,
public performance, public release, public broadcast, and public
transmission for the purposes of facilitating the conduct of activities such
as the final selection of the project, and promotion of the project during
and after the event.

| guarantee that the information provided does not infringe on copyrights,
and | am willing to be responsible for any infringement.

The Consenting Party: Signature:
Passport No:
Contact Mobile No.:

Date:
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